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 consider themselves Innovators or Early Adopters where 
gadgets are concerned -  buying the latest additions to the market, 
or even investing in new technology before it is released to the 
general public. 

92% already shop for high-priced luxury products online 

                    and 41% of expect to do so more often in the future 
    

Sources: Bain & Co. Luxury Goods Worldwide Market Study 
DEPARTURES & CENTURION Online Luxury Index 2013, Europe 

INDUSTRY OVERVIEW 
HOW ARE CONSUMER HABITS ARE CHANGING? 

The online portion of their total luxury expenditure averages 25%  
 

51%  

Internationally E-commerce is continuing to grow at         per year  

Worldwide online sales of personal luxury goods are growing                      faster 
than the total personal luxury goods market  
 

25%  
3 times 

WHAT ROLE ARE OUR READERS PLAYING? 



DEPARTURES & CENTURION 
REACHING OUR READERS ON MULTIPLE PLATFORMS  

CENTURION MAGAZINE LAUNCHED IN 2000 
  DEPARTURES FOLLOWED 4 YEARS LATER 

 
 
 

We have spent over a decade getting to know our audience, gaining insight into their interests, preferences and spending habits. 
 
 

Our readers are at the core of our brand, and are the driving force behind the 
development of DEPARTURES and CENTURION.  
 
We are everywhere our readers are: print, digital, mobile, social and video. 



Ø  Over 1,700 stories online to-date 

Ø  170 exclusive interviews 

Ø  60 dedicated travel guides 

Ø  17 Insights surveys 

Ø  6 cover craft videos 

Ø  Smartphone-optimised site 

Ø  Over 1,500 stories online to-date 

Ø  50 exclusive interviews 

Ø  30 dedicated travel guides 

Ø  Over 2,000 twitter followers 

Ø  Tailored Smartphone-optimised site 

departures-international.com 
Updated daily. 

centurion-magazine.com 
Updated daily. 
 

PREMIUM MAGAZINE WEBSITES 
 PROVIDING INSPIRATION 365 DAYS A YEAR 



CURRENT TRAFFIC – centurion-magazine.com 
 
Unique users per month 
 
Page impressions per month 
 
 
 

16,240 
30,100 

 
 
YoY Increase 
 
YoY Increase 
 
 
 

27% 
7% 

We predict that the increased in-book promotion surrounding the re-launch will boost traffic significantly. In addition, 
coinciding with the drop-date of the Q4 issue last year, we witnessed at 25% increase in unique visitors compared to 
the previous quarter. 

CURRENT SITE TRAFFIC 
      & PREDICTION FOR RE-LAUNCH 

CURRENT TRAFFIC – departures-international.com 
 
Unique users per month 
 
Page impressions per month 
 
 
 

10,450 
21,790 

31% 
40% 

 
 
YoY Increase 
 
YoY Increase 
 
 
 

The sites’ visitors come from over 170 different countries. 

Source: etracker August 2013 



November 2011 
Site Launch 

@DeparturesInt 

August 2012 
twitter handle 

September 2012 
Mobile Site 

January 2013 
City Guides 

June 2011  
Site Launch 

June 2012  
Mobile Site 

March 2012  
Interviews 

April 2012  
Survey 

January 2013 
City Guides 

July 2013 
Departures Moments 

AMERICAN EXPRESS MAGAZINE SITES   
    THE JOURNEY SO FAR 



PREMIUM MAGAZINE SITES RE-DESIGN 
 WHAT DO WE WANT TO ACHIEVE? 

Ø  The websites have now been live for 2 years, during which time multiple additions have been made 
 
Ø  The benefits we see are:  
   

 For Readers/Visitors 
Ø  More intuitive navigation & layout 
Ø  Easier to find & discover content of interest 
Ø  Better site navigation on the go – responsive design 

 

TAKE A LOOK AT THE DEVELOPMENTS WE HAVE IN STORE FOR  
  DEPARTURES-INTERNATIONAL.COM  &  CENTURION-MAGAZINE.COM… 

For Advertising Partners 
Ø   Increased visitor engagement 
Ø   More advertising opportunities 
Ø   More attractive advertising environment 
Ø  Better mobile advertising opportunities 
Ø  Improved SEO 



DEPARTURES-INTERNATIONAL.COM & 
 CENTURION-MAGAZINE.COM RE-DESIGN 

NOVEMBER 2013 RE-LAUNCH 
 

This November both departures-international.com and centurion-
magazine.com will undergo a re-design. Both sites will have a 
similar structure and design, with each site containing editorial 
tailored specifically to its readership’s interests and lifestyle.  

NB: All designs are for illustrative purposes only, and are subject to change. 



MAKING CONTENT OF INTEREST 
   EASIER TO DISCOVER 

Rotating carousel, highlighting 
selected stories and driving 
traffic to key site areas 

Each main section will have its 
own area of the homepage, 
showcasing the breadth of 
content  

The right-hand rail will remain 
flexible throughout the site. It will 
be used for promotion of 
individual site features (e.g. 
interviews, contributors), as well 
as advertising.  

HOMEPAGE & SECTION OPENER STRUCTURE 
 

The current blog-style layout will give way to a more up-to-date 
design. The aim is to showcase the breadth and depth of site 
content, and make it easier for our visitors to access editorial 
which is pertinent to their interests. 



MAGAZINE COMPANION SITE 
 INCREASED CONNECTION WITH PRINT 

Clearly identifiable icons will be included in the print 
edition, where stories are extended online 

PRINT EXTENSIONS ONLINE 
 

Stories from the print editions of Centurion and Departures are 
already extended online, giving readers access to even more 
information on topics of interest.  
 

However, starting with the re-launch of the sites, readers will now 
be able to find these stories more easily, as they are grouped 
together within one central section. Past stories from the print 
editions will also be archived here, allowing the visitor to browse 
by year and issue. 
 

This will lead to increased connection between the print 
magazine and the websites, also increasing the value and 
credibility of advertising. 

Visitors will be able to access print extended stories 
via the main navigation as well as quarterly 
dedicated promotions on-site 



ARTICLE PAGE VIEW 
   THE DETAILS 

ARTICLE PAGES 
 

The USP to the premium magazine websites from 
American Express, is the high-quality independent 
editorial. The concept, carried over from print, is 
what the sites are based on, and we want our visitors 
to discover more of it. 
 
Within the new sites all articles will be displayed on a 
lighter background, increasing the legibility and 
usability of the sites. 

Related articles will guide readers  
to other stories of interest  

Each story will be tagged with keywords,  
enabling users to navigate straight to  
articles on the same subject 

Social media sharing buttons will allow 
visitors to share their favourite articles 
with friends and family via their 
preferred social or professional 
networking sites 



CONTRIBUTORS 
  CREATING A MORE PERSONAL USER EXPERIENCE 

PUTTING A FACE TO THE NAME 
 

The editorial content on departures-international.com and centurion-magazine.com 
is sourced from a network of award-winning international authors and journalists, who 
are often leaders in their field.  
 
With the mass of editorial content archived and uploaded to the sites daily, we 
wanted to allow our visitors to get closer to the action, and put faces to the names of 
those many contributors.  
 
The Contributors pages will provide a brief synopsis of each author’s biography and 
notable achievements, whilst also giving visitors the opportunity to browse the site for 
articles written by them. 
 
Short Q&As with the contributors - including industry experts such as Ariel Adams and 
Cleo Glyde - will also provide more insight into their motivations and areas of special 
interest, providing a more personal user experience throughout the site. 
 



DESTINATION GUIDES 
      THE SOURCE OF TRAVEL RECOMMENDATIONS 

DESTINATION GUIDES 
 

The existing destination guides will 
have their own dedicated hub on the 
new sites.  
 
Accessed via the main push-down 
navigation, through the Travel section 
and promotion within the right hand 
rail of the site, the Destination Guides 
section will be added to over time, 
with new regions and cities being 
added. 



VIDEOS RECEIVE MORE EXPOSURE 

VIDEO CONTENT 
 

Existing and new video content will be given  
more exposure on the new sites. All videos will  
be grouped under one section within the video 
centre, which will be directly accessible via the 
main navigation. 
 
From product reels to exclusive interviews and 
behind-the-scenes videos of the making-of the 
Centurion cover, all stories containing a video 
element will be grouped in this section. 



ONLINE ADVERTISING OPPORTUNITIES 
      THE SOURCE OF TRAVEL RECOMMENDATIONS 

Medium Rectangle  
300 x 250 px 

Leaderboard  
728 x 90 px 
 

Super Leaderboard 
970 x 90 px 

Half Page / Super MPU 
300 x 600 px 
 

FURTHER CREATIVE ADVERTISING SOLUTIONS 
AVAILABLE ON REQUEST 



WEBSITES RE-LAUNCH 
 MARKETING ACTIVITY 

Departures and Centurion Magazine readers 
will be informed about the website re-launch 
through various channels, in order to spark 
excitement and interest in the revamped 
sites. 

•  Multi-page In-Book Brand Campaign  
introducing readers to the updated 
companion websites 

 
•  Dedicated editorial page focusing on 

the new features and functions   
  

•  Promotion on the American Express 
Card websites 

 



IN GOOD COMPANY 
 PAST ADVERTISING PARTNERS 

Aer Lingus 

Avis 

Best Western 

Breguet 

Brussels Air 

Canyon Ranch 

Casa de Campo 

Chopard 

Cook Islands 

Cosmopolitan Las Vegas 

Credit Suisse 

Cunard 

Emirates 

Ermenegildo Zenga 

Gran Meliá 

Hérmes 

House of Fraser 

HSBC 

Hyatt 

Jumeirah 

Leading Hotels 

Lufthansa 

Marzocco 

Millesima 

Net-a-Porter 

Qantas 

Qatar Airways 

Radisson 

Relais 

South African Airlines 

St. Regis 

Swissotel 

The Conran Shop 

Tryp Hotels 

United 

Vertu 

Windrose 
... 

2013 Re-Launch Partners 


